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For ArtistsS.M.A.R.T GOALS

 

 

 

 

 

 

 

 

S T E P S  T O  G E T  T H E R E : T A R G E T  D A T E :

M E A S U R A B L E :  How will  you measure your progress and know when the goal is achieved? 

A T T A I N A B L E :  Is this goal actually possible? How do you know it is realistic?

S P E C I F I C  G O A L :  What do you want to achieve? Make the goal clear and narrow in scope.

R E L E V A N T :  How does this goal align with your larger vision as an artist?

S T A R T :  E N D : 
T I M E LY:  When will you 
start and end this goal?
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IDEAL ART CAREER Big Picture Brainstorm for your art business

5
Y E A R S

3
Y E A R S

1
Y E A R



A R T W O R K  A R C H I V E   |   A R T W O R K A R C H I V E . C O M

GOALS
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N E X T  S T E P S :

N E X T  S T E P S :
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T A R G E T  D A T E :
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G O A L :
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PlanningQUARTERLY

J A N F E B M A R
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